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Digital Marketing:
Targeting Audiences
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Performance-driven campaigns, on a variety of marketing
platforms for some leading brands
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Digital Marketing has given even the smallest of businesses
the power to reach global audiences in an instant.

But is also allows advertisers to target customers almost

on an individual basis.
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It all starts with knowing your audience

Who would buy your products/services?
Are they aware of who you are?

How and where do they find & shop for your
products or services?

How long does it take for them to decide what to
buy?

What is involved in their decision making process
before buying/signing up?

What are their other Interests?

The answers to these questions will help you determine the priority audiences
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Getting to know your audience

What kind of people would buy your
products/services?

Do they know who you are?

How would they find those products?

How long does it take for them to
decide what to buy?

What do they do while they're deciding
to buy those types of products?

What are their Interests?

It's important to identify the target audience and
understand their behaviour when buying

Do you need to put your business out there and raise brand
awareness?

Do people go on Google? Comparison sites?

Would customers need a while to think / research what
they’re buying? Or would they purchase immediately on
impulse / emergency?

Do customers look at websites on same or related topics?
Competitor websites?

Do they share interests in particular hobbies? Use the
same platforms?

www.broadplace.com

Landlords / Homeowners

I have a regular set of customers, but
new clients would be nice

Check-a-trade, Google, Forums,
Facebook local pages

A couple of days to shop around, one or
two website visits and a call to confirm.

Look at review sites, competitor
websites. Will usually be working on on
other projects at same time, eg DIY

Property Development, Gardening, DIY



Getting to know your audience

broadplace

Audience 1

Audience 2

Audience 3

Who would buy your
products/services?

Are they aware of who you are?

How and where do they find/shop
for your products or services?

How long does it take for them to
decide what to buy?

What is involved in their decision
making process before
buying/signing up?

What are their other Interests?
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Some of the targeting options in Digital Marketing

Content

Demographics

Location

Recently
Visited
Your
Website

In-Market
Behaviour +
Life Events

Interests

Current
Contacts

Website

Search " Videos
Viewed
Parental Household
Ages Gender Status Income
City Country Postcode Radius Location
24 Hours 48 Hours 7 Days 14 Days 30 Days 180 Days 365 Days
L Viewed
Didn't Searched Product . Abandoned
Converted B Searched Specific Vi Specific Basket
ounce Product lew Product
Apparel & Autos & ('g?i:::l):‘e&n Computers & Consumer Consumer Education
Accessories Vehicles Peripherals Electronics Software
Products
Art & Theater Auto Beauty Business Cooking Do-It- Family-
Aficionad huei M Professional huei Yourself F q
Outdoor . Green Living
Enthusiasts Pet Lovers Shoppers Sports Fans Technophile Travel Buffs Enthusiast
" Phone "
Emails numbers Fans Subscribers
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540 Days

No.Page
Views

Financial
Services

Fashionista

Thrill
Seekers
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Gifts &
Occasions

Foodies

Music Lovers

Home &
Garden

Health &
Fitness
Buffs

Movie
Lovers

Real Telecom
Estate
Home Mobile
Decor Enthusiasts
Comics &
Gamers Animation
Fans

Travel

News
Junkies &
Avid
Readers

Political
Junkies



How can you find out more about your audience?
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Demographics

A Home
- Explorer

» 8% Customisation Summary SiteUsage GoalSet1 E-commerce

—
REPORTS Users ¥ V8 Solecta metric L”j Woek | Month

» O Real-time
® Users @ 45-54 @ 2534 ® 3544 5564 ® 65+ @ 1824

~ & Audience 1.000

Overview

Active Users

Lifetime Value®™™

Cohort Analysis
BETA

Audiences 22 Jun 23 Jun 24 Jun 25 Jun 26 Jun 27 Jun
User Explorer
Primary Dunension: Age
~ Demographics

Secondary dimension ~ | SortType  Default Q | advanced [ﬁ ° I = [1 [
Overview ! 1=
Age Acquisition Behavicur Conversions  All Goals ¥
Gender =l A8 Goal
Pages/Session Sesston Goal Conversion
Usars & Newusess Sessions Bounce Rate 7 ::.h Rate: Completiont  Goal value -
» Interests
2699 4,002 3,070 5,189 46.79% 3.59 00:03:13 0.00% 0 US$0.00
. ol Tl 2858% | %of Toth 27.21% | “ofTotal 2B05% | AvgfocView: S218% | Avg far View: 334 Ay for View o For View % of Total % of Tatal: 0.00%
» Behaviour (14001) 11,284) (18.500) 1032 (7.60%) DA02:50 {1338%) 0.00% (0.00%) 0.00% (0) (usso.on)
» Technology w 1. 2534 934 (23314 742 (2417%) 1192 (2247%) 50.25% 339 00:02:50 0.00% 0 moes)  USS000 (1 oow)
* Mobile ) 2. 3544 922 (21.01%) 737 (2401%) 1177 (2268%) 45.79% 363 00:03:21 0.00% 0 (000w USS$0.00 (000w
-, - . BETA
: v 3. 4554 915 (22.86%) 696 (2267%) 1178 (2270%) 49.24% 347 00:02:49 0.00% 0 .oo%)  USS0.00 (000w
©Q Discover
v 4 5564 585 (14.61%) 426 (13.88%) 779 (15:01%) 45.06% 3.59 00:03: 1 0.00% 0 (0.00%) | USS0.00 (0.00%)
Admin
¥ 5 65 473 (11.82%) 319 (1039%) 653 (1258%) 40.43% 396 00:04:36 0.00% 0 (00%) | USS0.00 (U0ow)
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Interests: Affinities

A Home ® Sessions
40
» 3% Customisation =5
REPORTS
20
» © Real-time
v & Audience 22 Jun 23 Jun 24 Jun 25 Jun 26.Jun 27 Jun
Overview
Primary Dimension:  Affinity Category (reach)
Active Users == -
ittt vl Secondary dimension ~ | Sort Type: | Defaull ~ [ | Q| advanced 3] | [ +] | = ||
g:éTort Analysis Acquisition Behaviour Conversions  All Goals =
Audiences Affinity Catagory (reach) Goal
% New Sessions Pages/Session Avg. Session Duration Goal Conversion
— Sessions Now Users Bounce Rato " e Completions  Goal value
ser explorer
* Demographics 160 78.15% 122 58.41% 1.91 00:01:12 5.86% £0.0
s of Total | Avg for View: 82 098 otal: | Avg for View, 6 for View, Ava for View: 00:01:05 F
v Interests 42.78% (374) (-4.79%) 39.7 ( 10.95%) )
Overview [J 1. Shoppers/Value Shoppers 116 (a.08%) 73.28% 85 (38a%) 56.90% 216 00:01:54 6.03% 7 (eo2%) | £0.00 (o00%)
Affinity
Categories (5] 2. Shoppers/Luxury Shoppers 102 (3.58%) 74.51% 76 (3.43% 50.00% 232 00:02:08 5.88% 6 (34s%) | £0.00 (600%)
In-Market = A 7 . " i
Segments (] 3. Technology/Technophiles 101 (3.55%) 7327% 74 (3.34%) 49.50% 237 00:02:15 4.95% 5 (287 £0.00
Other Categories B| 4 Lithies&tobbiesBisinesy 100 (251%) 77.00% 77 (4w 52.00% 225 00:02:07 500% 5 ey £0.00
* Geo
@il %, Medaktntataibment/iovs 90 (3.16%) 7333% 66 (208%) 48.89% 234 00:02:18 7.78% 7 (aoz%) | £000 (0.00%)
» Rahouinne
Q Discover @ e E’m‘fs & Entertainment/Music 86 (3.02%) 72.00% 62 (280%) 54.65% 231 00:02:23 6.98% 6 (345%) £0.00
£ Admin £l 7. Food & Dining/Foodies 80 (281 72.50% 58 (267%) 56.25% 225 00.02:26 8.75% 7 (a02%) | £0.00
< o i e By 78 @749 7949% 62 260 58.97% 176 00:00:30 513% 4 (ao%) | £0.00 (004
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Interests: In-Market

ft Home ® Sessions
SO
» 3% Customisation d
REPORTS 20
» © Real-time 10
~ & Audience
22 Jun 23 Jun 24 Jun 25 Jun 26 Jun 27 Jun
Overview -
Active Users Primary Dimension; In-Market Segment
Lifetime Valug®™ Secondary dimension ~ | Sort Type: | Default = r ; advanced 1’,E,. \
Cohort Analysis
BETA Acquisition Behaviour Conversions  All Goals ~
Audiences In-Market Segment Goal
Sesslons % New Sesslons New Users Pages/Session Avg. Session Goal Conversion
User Explorer + Bounce Rate 5 it e Completions  Goa) value
» Demographics
105 59.03% 00:00:58 5.75% 7
~ Interests L3 I A w: | Avgfoe Vi Avg for View % of Total
6123 ) 00:01:05 (1 ) S833%(12) 00
Overview
e 1. Employment 58 (3.85%) 82.76% = 48 (109%) 6207% 1.69 00:00:29 517% 3 (7.89%) | £0.00 (0.00%)
Affinity
Categories a 2. Business Services/Advertising & Marketing Services 53 (3.09%) 83.02% 44 56.60% 174 00:00:43 7.55% 4 (10s3%) | £0.00
In-Market
Segments & Business Services/Business Technology/Web 3 (4 E5% " > AOAS 10008
Ot: o , 8| 3 Services/Web Design & Development 39 (5.95%) 61.54% 24 (as5v) 43.59% 313 00:04:39 7.69% 3 (7.89%) | £0.00 (0.00%)
er Categories
= a 4. Travel/Hotels & Accommodations 37 (5.65%) 75.68% 28 (530%) 56.76% 1.62 00:00:35 8.11% 3 (789%) | £0.00 (000N
» Geo
i Business Services/Advertising & Marketing A At . (7.80%) (0 OO
b RAbHAOE g 5 Services/SEO & SEM Services 35 (534%) 80.00% = 28 (5:0%) 60.00% 1.60 00:0049 8.57% | 3 (7.89%) | £0.00 (000%)
Q  Discover @ 6 sot iness & Productivity 33 (s.04%) 87.88% 29 (54v%) 57.58% 188 00:0037 909% | 3 (70%) | £0.00 (000
R Admin &1 7. Employment/Career Consulting Services 31 @73%) 8387% 26 (192%) 64.52% 1.52 00:00-21 000% | 0 (0o0%) | £0.00 (000
< & 8  Employment/IT & Technical Jobs 27 (402%) 85.19% | 23 (416w 4815% 219 00:00:49 0.00% 0 (noow) | £0.00
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How and where do they find/shop for your products or services?
What is involved in their decision making process before purchase?
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Effective Targeting
using Google Ads
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Getting the right keywords

More effective keyword targeting can reduce the cost per click and improve conversion.

Put yourself in the minds of your customers, what would they look for and what is the likely
outcome following their search?

Remember to think about all steps of the funnel:

Awareness Google  apances il

Match types

can be used

Intent GO gle appliance repair service L, Q to control
volume &

cost

Consideration (o gle appliance repair near me v Q If you're concerned
your budget won't

stretch far enough,

Purchase focus on the intent

and consideration
www.broadplace.com
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&\ Google acs Targeting

This is where knowing our audience becomes important.
It is possible to tailor everything specific to an individual, based on all of the below:

Gender Age Location Time of Day Day of the week

~—8

0000
(111111
0000000

00000

Affinities &
Language Device In-Market Household Income Email List
(Customer Match)
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6\ Google Ads

HOUSEHOLD

AGE GENDER PARENTAL STATUS (RGDNE MORE ~  (astiadays 10-23Jun2018 ~ ¢ >
Audiences
®Mimpr ~ B None v &~ I
Demographics
opes - —
’ 18-24 5+ 34 35 44 45.84  55-6 4 + Dk
@ Placements
Y  ADDFILTER Account view ‘ m b4 o A
Age Impr, C!sck:«J Cost
Settings 18-24 27 6 £10.79
25-34 1215 30 £12593
Locations 35-44 773 7 £99.00
45-54 a2 8 £30.67
Ad SChedu|e 55-84 142 1 £3.80
65+ 135 3 £1399
Devices Unknown 2445 31 £145.38
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Audiences

’ Demographics

Topics

Placements

Settings

Locations

Ad schedule

Devices

O e Audience Type - Bid adj.
D @ Busing Services | kntaudi +20%
Advertising & Marketing Services Sl
D @ Business Services > Advertising & Marketing... | Kt audi +20%
SEO&SEMS?I’VIC_&S_ n-market audience ‘0
D @ Audience Type
Total: Audiences
Cars & Vehicles > Motor Vehicles > Motor Ve ‘\ GOOgle AdS
@ Graanies In-market audience

Cars & Vehicles > Motor Vehicles

® ~  otor Vehicles (New)
® Hatchbacks
& Vehicles > Motor Vehicles

Cars
® Coupes (New

Cars & Vehicies > Motor f
Saloons

Motor

Actor Vehicles

Cars es > Motor Vel
Luxury Vehicles (New)

0000 000 pay o
e

Cars & Vehicles > Motor Vehicles > Motor Ve

In-market audience

In-market audience

In-market audience

In-market audience

In-market audience

In-market audience

In-market audience

In-market audience
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Audiences

Demographics

p Placements

Settings
Locations
Ad schedule

Devices

¢ A New Malden
(® Location () Radius

Surbiton =
D Add locations in bulk ditton

kt17 Long Ditton

TOLWORTH

Matches Reach &

>
KT17, England, United Kingdom postcode 123,000 TARGET NEARBY & },;N,/\_' 3

opé SroNRGE N
Lecations that Include; KT17, England, United Kingdom \ \
Surrey, England, United Kingdom nty 2,250,001
London, England, United Kingdom TV region 36,200,001

Engtand, United Kingdom province 48,70

United Kingdom country 54,400,00¢

Related location:

KT18, England, United Kingdom
KT19, England, United Kingdom

herhead

= { Tadworth
| 3

\
o N =y aiton on
! "
— —‘y‘lne Hill

_, /
~THeadley -/ W data 2019

SAVE CANCEL
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Target:

Country Postcodes
City Radius
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Examples of targeting strategies on ¢\ cooge A

Gender Age

Private Yoga

Classes: DIY Services:
Primary focus on 25-45 Year Olds
Females 65+
Local English Mobile Phone
Instructor Repair Shop -
targeting Polish Focus on
and Romanian Computers
Nationals
Language Device

Location

Man with a van:
Limited to 15
miles from Epsom

Solicitor Firms
targeting people
moving house

In-Market

www.broadplace.com

Time of Day

Local Business: only
open weekdays
between 9am - 5pm

Interior Designer
focused on higher
household incomes

Household Income

© 2019 Broadplace Advertising Ltd. All Rights Reserved.

Day of the week

Local Restaurant: not
open Sunday or
Mondays

Magazine: blocks ads
for list of subscriber
emails

Email List
(Customer Match)



L] vk Like Page

Sponsored

Facebook campaign
targeting
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n Audiences

Targeting on Social and Display channels starts with the audience.

There are lots of options available on Facebook for targeting on the network:

- Demographics Location Time of Day Day of the week
¥

)

1t ¥ B @ @
F Y % 8 &
+ @ A o O
¢ B 8 « *

<K

Personal Competitors Behaviour
Circumstance

www.broadplace.com
https://www.advertisemint.com/complete-guide-facebook-ad-targeting/
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n Audiences

With Facebook, we can blend audiences and interests to build a big targeting group

N

Demographics

Ll

AND/OR IN

Personal
Circumstance

https://www.advertisemint.com/complete-guide-facebook-ad-targeting/

Location
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B3 Account overview & Campaigns % Ad sets Q Ads

Overview
Age and Gender Age Gender Hour
Creative reporting
Reach » Amount spent @ Reach Amount spent @
Women Men 10%
15.46% (24,86... 19.99% (£813.5...83.17% (133,79... 78.40% (£3,189.9..
Age
—— —
e
5%
— ., —
page  AdCentre  inbox[  CrestorStdic  Managejons  Insights  More r settings B Heto + -, —
556 e e—
Overview Your Fans Your followers People Reached People Engaged 5
oo e nn
e Aggregated demographic data about the peaple who like your Page based on the age and gender Information that
Foliswern they provida in their user profiles. This number is an astimate. 0% 0% 10% 20% ‘ 00 08 12 18
Likes
Women
Reach
Page vi m 19% po o 5% CREATE AUDIENCE
g0 views Your Fans /o8t 0.793%
’ e - [ LA ® (New Audience) People on Facebook
Page previgns i il o Location ° v BK-9Kpeoole Country: United Kingdom 1
Actions on Page G 5% 3% °
B 80% UNITED KINGDOM, ENGLAND
Posts Your Fans 16% Epsom Demographics Page Likes Location Activity
0% —
Events - + ¥
2%
Videos Country Your Fans  City YourFans  Language Your Fans. X ~  Ageand Gender
Age and Gender ¥ sell-reported information from people in their Facebook Profiles. Information only available for peopie aged 18 and older,
Staries unk 22500 crcion, Engan 5 Enghats (UK) 122463
People Agw W 78% Women
India Py - a4 Englsh (US) 18 183 — Any 3 53% Al Facebcok =% 28% 23%
Massages d
Fanisin p £ Mg Fomanks =R Gender 2% X
API i S 1% -~
| an Men  Women
Interests o v 1824 .3 3848 55 5.6 .
Uniad Stutns of Amarics @ Glasgum. ] 183 Bulgaour 200
e : = 2 W 22% Men _— —
) ) FITNESS AND WELLNESS 47% All Facebaok
Somn 14 verpoz. Engane 172 urkish Y ey 5%
< 18% 16%
[T 1o Siwdtiord, Frylwsd 156 Paww 200 + Interes
2%
Eqpt 104 Liton, Engiang 13t Fronzn (rnce) 152 Connections v a%

158433648723V eventz/ackminy
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SO Wh a't |S N ext? Try testing the audience targeting

side by side with your regular activity

Customise the creative and co
How do | appeal to my >

target audience? , ,
New or different landing pages and
content
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Developing your website for organic growth
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Key Considerations for Website Optimisation
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Experience tagging
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Key Considerations for Website Optimisation

Is your content How many
relevant to the inbound links
Is your website keywords you are there to
optimised for are targeting? your website?
mobile?
Is it rich Where are they
enough? from?
MOI.)IIe Structure Content Webs.lte Links
Experience Tagging

Title tags, meta

Is your website )
y data, image alt

layout and
structure easy tagsl. Are :heydall
to follow? reievantan

unique?

www.broadplace.com
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Optimisation Hints and Tips

A blog is a really effective
way of building content
specific to your targeted

keywords.

It can also generate links.

On your current website, be
wary of overusing keywords
(stuffing).

Also try to ensure no content
is repeated from page to

page.
Content

Website
tagging

Try using some Free SEO
tools such as
woorank.com or
seowebpageanalyzer.com
to assess your current
tagging and potential issues
that can be quickly
addressed.

www.broadplace.com
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Links can come from
anywhere.

Building your DM strategy on
social pages, Youtube, online
directories and review sites
will help build your link profile.

Reciprocal links with partner

sites or suppliers can also
help.

Links
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If you have any questions or queries, please do not hesitate to get in touch.

Sergio Badoreea
Head of Growth
0203 167 1735

sergio.b@broadplace.com

Andy Fidler
Head of Performance
020 7993 9880

andy.f@broadplace.com
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