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Digital Marketing: 
Targeting Audiences
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Broadplace are an award-winning, digital 
marketing agency based in Leatherhead.

We are a Google Premier Partner and a 
Microsoft Advertising Elite Channel 
Partner. 

We’ve been around for 15 years, 
managing campaigns for businesses of 
all shapes and sizes.

We have a passion for helping businesses 
grow and realise their potential.

An award-winning agency
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Performance-driven campaigns, on a variety of marketing 
platforms for some leading brands

SEO

Twitter

Pinterest
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Digital Marketing has given even the smallest of businesses 
the power to reach global audiences in an instant.

But is also allows advertisers to target customers almost 
on an individual basis.
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It all starts with knowing your audience
Who would buy your products/services?

Are they aware of who you are?

How and where do they find & shop for your 
products or services?

How long does it take for them to decide what to 
buy?

What is involved in their decision making process 
before buying/signing up?

What are their other Interests?

The answers to these questions will help you determine the priority audiences
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What kind of people would buy your 
products/services?

It's important to identify the target audience and 
understand their behaviour when buying

Landlords / Homeowners

Do they know who you are? Do you need to put your business out there and raise brand 
awareness?

I have a regular set of customers, but 
new clients would be nice

How would they find those products? Do people go on Google? Comparison sites? Check-a-trade, Google, Forums, 
Facebook local pages

How long does it take for them to 
decide what to buy?

Would customers need a while to think / research what 
they’re buying? Or would they purchase immediately on 
impulse / emergency? 

A couple of days to shop around, one or 
two website visits and a call to confirm.

What do they do while they’re deciding 
to buy those types of products?

Do customers look at websites on same or related topics? 
Competitor websites? 

Look at review sites, competitor 
websites. Will usually be working on on 
other projects at same time, eg DIY

What are their Interests? Do they share interests in particular hobbies? Use the 
same platforms?

Property Development, Gardening, DIY

Getting to know your audience
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Audience 1 Audience 2 Audience 3

Who would buy your 
products/services?

Are they aware of who you are?

How and where do they find/shop 
for your products or services?

How long does it take for them to 
decide what to buy?

What is involved in their decision 
making process before 
buying/signing up?

What are their other Interests?

Getting to know your audience
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Content Search Website 
Viewed Videos

Demographics Ages Gender Parental 
Status

Household 
Income

Location City Country Postcode Radius Location

Recently 
Visited
Your
Website

24 Hours 48 Hours 7 Days 14 Days 30 Days 180 Days 365 Days 540 Days

Converted
Didn’t 

Bounce Searched
Searched 
Specific 
Product

Product  
View

Viewed 
Specific 
Product

Abandoned 
Basket

No.Page 
Views

In-Market 
Behaviour +
Life Events

Apparel & 
Accessories

Autos & 
Vehicles

Baby & 
Children 
Products

Computers & 
Peripherals

Consumer 
Electronics

Consumer 
Software Education Financial 

Services
Gifts & 

Occasions
Home & 
Garden

Real 
Estate Telecom Travel

Interests

Art & Theater 
Aficionados

Auto 
Enthusiasts

Beauty 
Mavens

Business 
Professional

Cooking 
Enthusiasts

Do-It-
Yourselfers

Family-
Focused Fashionista Foodies

Health & 
Fitness 
Buffs

Home 
Decor

Mobile 
Enthusiasts

News 
Junkies & 
Avid 
Readers

Outdoor 
Enthusiasts Pet Lovers Shoppers Sports Fans Technophile Travel Buffs Green Living 

Enthusiast
Thrill 

Seekers Music Lovers Movie 
Lovers Gamers

Comics & 
Animation 

Fans

Political 
Junkies

Current 
Contacts Emails Phone 

numbers Fans Subscribers

Some of the targeting options in Digital Marketing
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How can you find out more about your audience?
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Demographics
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Interests: Affinities
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Interests: In-Market
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How and where do they find/shop for your products or services?
What is involved in their decision making process before purchase?
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Effective Targeting 
using Google Ads
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More effective keyword targeting can reduce the cost per click and improve conversion.

Put yourself in the minds of your customers, what would they look for and what is the likely 
outcome following their search?

Remember to think about all steps of the funnel:

Awareness
...

Intent
...

Consideration
…

Purchase

Getting the right keywords

If you’re concerned 
your budget won’t 

stretch far enough, 
focus on the intent 
and consideration 

phases

Match types 
can be used 

to control 
volume & 

cost
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This is where knowing our audience becomes important.
It is possible to tailor everything specific to an individual, based on all of the below:

Targeting

Gender Age Location Time of Day Day of the week

Language Device
Affinities &
In-Market Household Income Email List

(Customer Match)
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Target:
Country
City
Region

Postcodes
Radius
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Examples of targeting strategies on 
Gender Age Location Time of Day Day of the week

Language Device In-Market Household Income Email List
(Customer Match)

Private Yoga 
Classes:

Primary focus on 
Females

DIY Services:
25-45 Year Olds

65+

Man with a van:
Limited to 15 

miles from Epsom

Local Business: only 
open weekdays 

between 9am - 5pm

Local Restaurant: not 
open Sunday or 

Mondays

Local English 
Instructor 

targeting Polish 
and Romanian 

Nationals

Mobile Phone 
Repair Shop - 

Focus on 
Computers

Solicitor Firms 
targeting people 
moving house

Interior Designer 
focused on higher 

household incomes

Magazine: blocks ads 
for list of subscriber 

emails
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Facebook campaign 
targeting
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Targeting on Social and Display channels starts with the audience.

There are lots of options available on Facebook for targeting on the network:

Demographics Location Time of Day Day of the week

Personal 
Circumstance

Competitors Email List

https://www.advertisemint.com/complete-guide-facebook-ad-targeting/

Interests

Behaviour

Audiences
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With Facebook, we can blend audiences and interests to build a big targeting group

Audiences

Demographics Location

https://www.advertisemint.com/complete-guide-facebook-ad-targeting/

Interests

Competitors

Personal 
Circumstance

AND/ORIN INTERESTEDAND/OR



www.broadplace.com
© 2019 Broadplace Advertising Ltd. All Rights Reserved. 



www.broadplace.com
© 2019 Broadplace Advertising Ltd. All Rights Reserved. 

www.broadplace.com
© 2019 Broadplace Advertising Ltd. All Rights Reserved. 

So what is next?

How do I appeal to my 
target audience?

Try testing the audience targeting 
side by side with your regular activity

Customise the creative and copy

New or different landing pages and 
content
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Developing your website for organic growth
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Key Considerations for Website Optimisation

Mobile 
Experience

Content LinksStructure Website 
tagging
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Key Considerations for Website Optimisation

Mobile 
Experience Content LinksStructure Website 

Tagging

Is your website 
optimised for 

mobile?

Is your content 
relevant to the 
keywords you 
are targeting?

Is it rich 
enough?

How many 
inbound links 
are there to 

your website?

Where are they 
from?

Is your website 
layout and 

structure easy 
to follow?

Title tags, meta 
data, image alt 

tags. Are they all 
relevant and 

unique?
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Optimisation Hints and Tips

Content Links

Website 
tagging

A blog is a really effective 
way of building content 
specific to your targeted 

keywords.
It can also generate links.

On your current website, be 
wary of overusing keywords 

(stuffing).
Also try to ensure no content 

is repeated from page to 
page. 

Links can come from 
anywhere.

Building your DM strategy on 
social pages, Youtube, online 
directories and review sites 

will help build your link profile.

Reciprocal links with partner 
sites or suppliers can also 

help.

Try using some Free SEO 
tools such as

woorank.com or
seowebpageanalyzer.com

to assess your current 
tagging and potential issues 

that can be quickly 
addressed.
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If you have any questions or queries, please do not hesitate to get in touch.

Sergio Badoreea

Head of Growth

0203 167 1735

sergio.b@broadplace.com

Andy Fidler

Head of Performance

020 7993 9880

andy.f@broadplace.com
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mailto:andy.f@broadplace.com

